I. INTRODUCTION
Bottom Of the Pyramid or Base Of the Pyramid (BOP) is defined as a common vocabulary in economics and business. There are some disagreements in defining low income group amongst economics experts and professionals. Some researchers consider the classification based on annual salary less than $1500 while the others define lower than $700 or even $400. However the most applicable and reliable definition of BOP group refers to Karnani that emphasizes 2.5 billion people of the world population pass their lives hardly with less than $2 a day [1] . Various papers discussed BOP and BOP marketing to gain benefits from this BOP trillion dollar potential market [2] . This trend is accelerating during last two years although the criticizing aspects of BOP are also increased. For example despite the initial attention to the BOP market plans, these plans did not make any eye catching improvement in poor people lifestyle. The BOP marketing plans are just focused to absorb a part of 13 to 15
Manuscript received September 21, 2011; revised September 30, 2011. Dr. Nasrin Jazani, Ahdieh Sadat Khatavakhotan, department of Business Management, Faculty of Management and Accounting, Shahid Beheshti University, Tehran, Iran trillion dollar of BOP consumer price index. However the related research by economics professionals declares that the BOP consumer price index estimation is not realistic and the real size of the BOP global market is just 360 billion dollar [3] .
The outcomes of researches done in BOP area have applied in the current paper. The authors presented a novel model based on two important variables, respectively increasing inflation rate and income rate. The model calculates the BOP population. The latest available formal data announced by Central Bank of the Islamic Republic of Iran (CBI) and Statistical Centre of Iran (SCI) belong to 2008. These data applied in the model and the case study is completed by sketching the related diagrams and tables. In the next section a brief BOP literature review is discussed.
II. BRIEF LITERATURE REVIEW FOR BOP
Prahalad has discussed about BOP in various papers since ten years ago. He initiated the BOP idea by discussing about fortunes at the bottom of the pyramid. Other researchers continued his way and analyzed different aspects of BOP in some case studies. The BOP streamline has started almost 2002 and still continues. Among all the BOP studies, real case studies of lower income countries and the Third World region are remarkable. Micro loans and petit packaging in hypermarkets are the two most famous activities done by suppliers for this level of people. There is another category of literature which recently discusses about the ethical issues and concerns in BOP marketing. The BOP markets in the current literature basically have considered annual income for lower level of the society as a border line. In this paper Iran BOP market is targeted. Iran is located in Middle East in strategic location with reported 72 million populations in 2008 [16] . This is a developing country with %53.3 youth level. The increasing rate of inflation affects the economic growth, although it is more controlled in the past two years. Figure 1 shows the inflation rate since 2007 in Iran economy. Fig. 1 .Inflation rate in subsequent years (extracted from CBI) [17] The suggested model estimated the BOP population of Iran in subsequent years 2007 and 2008 based on income rate alongside the inflation rate. By calculating purchasing power (PP) which is directly dependent on consumer price index (CPI) reported by CBI, the inflation rate is interfered in the model:
Purchasing Power (PP) = Income * (1-Inflation) It makes the model and results more dynamic and realistic. As it is clear in Figure 1 , the inflation rate of 2007 is %17. 8 . Also the income rate of tenth ranking (deciles) are in 2007 are announced by Statistical Centre of Iran [18] . The center had used sampling method and around 900 samples in urban and 900 samples in rural areas are chosen. Table 2 Table 4 and 5, it is clear that one more row is added to BOP level. In 2007 the first three tenths were located in BOP stage, although in 2008, four tenth are in BOP. Figure 3 shows the purchasing power rate for every tenth of the society. For the first tenth the Purchasing Power rate is 420 $ , while this amount for the last tenth increased to 5340 $ (see figure 3) . [18] . By increasing the inflation rate, the purchasing power will decrease. Therefore, the BOP population increases. To stop this trend, the authorities consider subsidiaries and financial aids to control the BOP population. Table 6 presents the population of BOP in the aforementioned years. The results show that the BOP population in Iran has 
IV. CONCLUSION
Entering a trillion dollar potential market such BOP market has both opportunities and threats. The huge size of the market makes it more risky. Therefore, accurate contingency plans are needed to handle any upcoming issue. On the other hand, the ethical issues are the main concerns of the BOP market researchers. Investing companies should consider the cultural and social lifestyle of poor people and create mutual value and benefits for both sides.
In this paper the population of BOP market of Iran is calculated for 2007 and 2008. However most of the marketing experts considered $730 annual income as a border of BOP, purchasing power (PP) and inflation rate could be appropriate compliments for income which are recommended. By considering the reported Iran inflation rate of year 2007, the population of BOP has converted from 18573000 persons to 25920000 persons. Also the difference between top of the pyramid and bottom of the pyramid is increasing gradually. Obtaining BOP population for each year will help to plan accurately for low income level of the society and will make the BOP monitoring and mitigation process possible in the near future.
